
government relations community

6  communiqué www.louisvilleadfed.org  7

State’s Tax Picture Bleak

The numbers are staggering. The 
Commonwealth faces its worst budget 
outlook in decades. Federal stimulus 
money is dwindling, the Rainy Day fund 
is empty and revenues are projected to 
fall short by at least $1 billion for the 
next Kentucky budget.
	
There is no question that members of 
the Kentucky Legislature discovered they 
had their work cut out for them when 
they convened on Jan. 5, 2010. There will 
be little, if any, federal stimulus dollars 
to plug the budget gaps. Taxes on alcohol 
and cigarettes were raised in the last ses-
sion and there seems little appetite for 
further increases.
	
Governor Beshear and the leaders of 
the Legislature have said no major tax 
increases are in the offing. But, at least 
one bill has been prefiled calling for the 
state sales tax to be expanded to include 
services provided by advertising, public 
relations, marketing research, public 
opinion polling and related services. 
	
The bill (BR-31), sponsored by Fayette 
County Republican Bill Farmer, also calls 
for the expansion of the sales tax to real 
estate agents, legal services, accounting 
and a wide range of other services. At the 
same time, the bill would repeal the state 
income and corporate income tax and 
that’s why experts give this particular bill 
little chance of passing. 
	
House Appropriations and Revenue 
Committee Chairman Rick Rand (D- 
Bedford) says tax increases are not 
likely in the coming session. All 100 
state representatives and 19 of 38 state 
senators are up for re-election next  
November. And that political reality will 
make tax hikes difficult.

The Governor continues to promote 
expanded gaming to generate new 
revenue for the state. Beshear told the 
Louisville Courier-Journal in Novem-
ber that he is “sick and tired” of Ken-
tuckians gambling in Indiana, Illinois, 
West Virginia—and soon, in Ohio. “We 
are educating their kids, we are build-
ing their roads, we are paying for their 
healthcare, and it is time we keep that 
money at home,” Beshear told  
the newspaper. 
	
Even if some type of expanded gaming 
passes in the coming session, revenue—
estimated by some at $200 million 
annually—wouldn’t come soon enough 
to help this year’s budget cycle.
	
While Farmer’s bill may not get trac-
tion this session, it presages a coming 
conversation over the restructuring 
of the state’s finances and tax policy. 
That conversation is definitely com-
ing, according to state Senator Tim 
Shaughnessy, who spoke to the AdFed 
in November. 
	
Shaughnessy, a Democrat who rep-
resents the 19th district, said there 
is a growing sentiment in Frankfort 
to look at the state’s tax structure and 
policy. And that means looking at a tax 
on services. Shaughnessy urged AdFed 
members to not wait until a services 
tax is up for vote to get involved. Build 
relationships now. 

Whether the economy improves fast 
enough to help Kentucky out of the 
budget ditch remains to be seen. But  
clearly the state budget will be front and 
center in the next couple of sessions.

What you can do:
Find out who your state senator and 
representative are. Go to www.lrc.
ky.gov and click on “Who’s My Legisla-
tor” in the left navigation. Make sure 
that you are registered to vote. Go on-
line to www.elect.ky.gov/register for
instructions. Pay attention to news 
reports. Follow political blogs of the 
news organizations, especially Joe Gerth 
at the Courier-Journal, Joe Arnold of 
WHAS and Ryan Alessi of the Lexington 
Herald-Leader.

The Kentucky Legislature convened 
in regular session on Jan. 5, 2010 for 
60 days. The Kentucky Constitution 
mandates that the regular session be 
completed by April 15, 2010.

By Gary Gerdemann, Peritus Public Relations, AdFed V.P. of Government Relations, 2009-2010

Make your voice 
heard to your state 

representatives,
by writing to the

editor of your
local newspaper,

posting blog entries 
and tweeting.

What’s the newest “best kept secret”
about Millennials and your business?
 
Internships!
 
With a rapidly aging workforce, businesses will continue to 
face challenges as they seek qualified applicants to fill job 
openings. In fact, developing and retaining talent is a criti-
cal success factor in our region’s future prosperity. One po-
tential answer … hire an intern. Internships are one of the 
newest “secret weapons” in the job world and they are being 
touted as an ideal way to recruit and enhance our region’s 
workforce of the future.  

Statistics show that more than 80 percent of millennials 
will remain in the communities in which they intern. With 
50,000 college students currently living in our region, en-
gaging them in our community as an intern can make a real 
difference in how many of them choose to remain here  
after graduation. 

We often hear millennials say, “There is not ‘one place’ 
to look for internships” or “A lot of places go through the 
motions and then will give the internship to someone they 
know.” Or even, “All interns do is get coffee and make
copies. I’m not interested in doing that.”
 
Businesses, likewise, say “It’s too difficult to find an intern, 

much less manage an intern” or “I have a hard time finding 
the type of talent I need to grow my business.”
 
A new regional internship program funded by the U.S. De-
partment of Labor and supported by HIRE (Higher Income 
Requires Education) and GLI (Greater Louisville Inc. – the 
Metro Chamber of Commerce) – Intern To Earn – can put 
those myths to rest…both for the student and the employer. 
At a one-stop shop website, www.InterntoEarn.com, 
businesses can post local internship opportunities and stu-
dents can search the postings to find the internship that is a 
perfect fit for their interests.
 
More than just another internship posting site,
www.InterntoEarn.com is a comprehensive program
providing employers with turn-key tool kits to develop
quality internships and ongoing assistance if needed. It also 
takes interns a step further. Not only can they search for 
interning opportunities, the site will help them meet other 
interns, find cool things to do off-the-clock, and build their 
professional network by introducing them to community 
leaders and young professionals.   
 
In short, the goal is to create an intern-friendly culture – for 
students, businesses and the community. We urge you to be 
a part of this exciting new program and become part of what 
will soon be the “best KNOWN secret!”  

To learn more, visit two upcoming free workshops.
If you have an internship to post to InterntoEarn.com or 
if you would like to attend a workshop discussing the nuts 
and bolts of creating an internships program at your
company, contact Myra Campbell at
MCampbell@GreaterLouisville.com or (502) 625-0019.

By Myra Campbell, Greater Louisville Inc.


